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An Erratum on

Animalistic dehumanisation as a social influence strategy

by Quiamzade, A., and Lalot, F. (2023). Front. Psychol. 13:999959.

doi: 10.3389/fpsyg.2022.999959

An omission to the funding section of the original article was made in error. The

following sentence has been added: “Open access funding was provided by the University

of Geneva.”

The publisher apologizes for this mistake. The original article has been updated.
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