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This research explains how Prabowo Gibran’s politainment strategy and their 
political positioning on downstream industry issues during the 2024 Indonesian 
presidential election. It further evaluates voter perceptions of Prabowo-Gibran’s 
politainment strategy and their political positioning on these issues. This study 
employed a mixed-method approach using a sequential exploratory strategy 
model. The qualitative approach was carried out using in-depth interviews and 
documentation techniques, while the quantitative approach was carried out using 
a survey method. The results indicate that Prabowo-Gibran’s politainment strategy 
was highly effective in garnering support and increasing their vote share in the 2024 
election. The majority of Prabowo–Gibran voters viewed this strategy positively 
and highlighted its effectiveness in influencing voter decisions. Additionally, the 
majority of voters expressed agreement and optimism with Prabowo-Gibran’s 
political positioning in sustainability policies for the downstream industry. These 
findings offer valuable insights to candidates and political parties by providing 
guidance on the effective use of politainment and strategic political positioning 
to influence final voter decisions in general elections.
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1 Introduction

Presidential elections in Indonesia, which is the third largest democracy in the world [The 
Economist Intelligence Unit (EIU), 2022], have long been an topic of interest in national and 
international public discourse. In the 2024 Indonesian presidential election, which witnessed 
204.8 million (204.807.222) registered voters (The General Elections Commission of Indonesia, 
2023), a new phenomenon in terms of competing candidates has emerged: the use of 
politainment by candidates in their political marketing strategies, especially by the elected 
President Prabowo Subianto and Vice President Gibran Rakabuming Raka.

It is known that Prabowo–Gibran are the elected President and Vice President in the 2024 
Presidential election in Indonesia, with a final vote percentage of 58.59% (96.214.691), beating 
their competitor Anies–Muhaimin by 24.95% (40.971.906) and Ganjar–Mahfud by 16.47% 
(27.040.878). Across 38 provinces in Indonesia, Prabowo–Gibran’s final vote acquisition 
received at least 20% of the votes in each province (The General Elections Commission of 
Indonesia, 2024).
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Prabowo–Gibran’s win in the 2024 presidential election 
represents Prabowo’s largest vote gain from his previous presidential 
elections. In addition, Prabowo-Gibran won the regions traditionally 
dominated by opposition forces, although the influence of Jokowi’s 
support as the President cannot be overlooked (Kuipers et al., 2024). 
However, Prabowo–Gibran’s political marketing strategy certainly 
played a significant role in their victory of the 2024 presidential 
election, especially through politainment strategies. Politainment 
(political entertainment) is a strategy used in political communication 
during general elections, combining politics and entertainment to 
maximize electoral support from voters (Schultz, 2012; Lituhayu 
et al., 2023).

This is certainly very interesting to research. In the presidential 
election in Indonesia in 2024, it is known that the Prabowo-Gibran 
National Campaign Team (TPN) is massive in using various methods 
of political communication through politainment strategies. This 
strategy is also accompanied by optimizing the use of mainstream 
media and social media, including the use of other digital platforms 
(Fardiansyah and Euis, 2024).

On the other side, in the 2024 presidential election, the political 
positioning of the candidates on national strategic issues is a serious 
concern for voters. For example, Prabowo-Gibran’s political 
positioning on the issue of energy transition and downstream industry 
sustainability has become a serious concern for voters in various 
segmentations (Firdaus and Wibowo, 2024). The downstream industry 
is the activity of processing materials originating from raw natural 
resources to be processed into finished materials (Krustiyati and Gea, 
2023). Another interesting thing is the results of research through big 
data analysis, stating that Prabowo-Gibran is a candidate who has 
made minimal statements regarding the energy transition issue both 
in mainstream media and on social media (Bright Indonesia 
Foundation and Markdata, 2023).

Overall, this research will explain how the Prabowo-Gibran 
politainment strategy was implemented and how Prabowo-Gibran 
political positioning is on downstream industry issues in the 2024 
presidential election. Then, this research measures Prabowo-Gibran 
voter perceptions of the Prabowo-Gibran politainment strategy 
implemented and Prabowo-Gibran voter perceptions of Prabowo-
Gibran political positioning on downstream industry issues in the 
2024 Presidential election.

2 Political entertainment and political 
positioning

Politainment is a strategy for carrying out political communication 
in a general election process, which combines politics and entertainment 
(Schultz, 2012; Bekenova, 2022). In line with this definition, 
politainment basically refers to performance media where politics and 
entertainment are carried out simultaneously (LaMarre, 2015).

Politainment refers to the intersection of politics and entertainment, 
which can be  understood from two perspectives. First, political 
entertainment involves the entertainment industry leveraging political 
topics in various entertainment formats. Second, entertaining politics 
describes how political actors capitalize on their fame or collaborate 
with artists and influencers through entertainment programs on both 
mainstream and social media to conduct political marketing aimed at 
increasing electoral support (Nieland, 2008; Riegert and Collins, 2016).

Currently, politainment on digital platforms has become an 
effective strategy for political actors to brand their image and political 
products (Di Nubila et al., 2023). In Indonesia, the phenomenon of 
politainment can be witnessed in the general election process. This is 
reflected in both mainstream and social media (Satriawan and 
Purwaningsih, 2021). In the Indonesian presidential election in 2024, 
the politainment strategy plays an important role in shaping a new, 
more relaxed, and pleasant image.

There are many interesting things about the politainment practices 
in various countries. In the Philippines, Bongbong Marcos Jr.’s 
communication strategy was rigid in the mainstream media (Ong, 
2022). However, on digital platforms, especially social media, TikTok 
has succeeded in improving its image and political positioning and 
increasing Bongbong Marcos Jr.’s electoral votes in the presidential 
election of 2022 (Mendoza, 2022).

Furthermore, in Brazil, Bolsonaro’s political marketing strategy on 
the YouTube digital platform succeeded in forming a positive political 
image and products, which ultimately could improve his political 
image (Di Nubila et al., 2023). A similar thing also happened in Peru, 
where research results showed that candidates in the presidential 
election in Peru used the TikTok digital platform for political interests 
and to improve their image and electoral votes (Cervi et al., 2023).

Meanwhile, in Spain, the political marketing strategy used is 
TikTok’s digital platform through visual storytelling content and 
political gimmicks through dance videos (Zamora-Medina, 2023). This 
digital platform effectively reproduces and distributes various political 
content packaged in the form of entertainment-oriented toward 
virality, entertainment, humor, and performing arts to communicate 
complex political issues in a simple format (Zamora-Medina, 2023).

In the 2024 Indonesian presidential election, the Prabowo-Gibran 
National Campaign Team (TKN) is very massive in carrying out 
political marketing through a politainment strategy by optimizing the 
use of mainstream media and social media, including the use of other 
digital platforms (Fardiansyah and Euis, 2024).

On the other hand, in the 2024 Indonesian presidential election, 
the political positioning of the candidates on national strategic issues 
is also of concern to voters. Political positioning is a political attitude 
conveyed to voters, aiming to provide or instill a message to voters 
about the product and political image being offered. There are 4 (four) 
political positioning pattern strategies that are often used, including 
(1) strengthening strategy, (2) rationalization strategy, (3) inducement 
strategy, and (4) confrontation strategy (Satriawan and 
Purwaningsih, 2021).

Politainment can be interpreted as a political marketing strategy 
combining politics and entertainment, which is carried out 
simultaneously. Politainment is an entertaining model of political 
communication to brand political images and products, aiming to 
improve voters’ images and political electoral support. Political 
positioning can be  understood as a political attitude conveyed to 
voters, aiming to provide or instill a message to voters about the 
product and political image being offered.

3 Data and methods

This research used a mixed-methods approach, using a sequential 
exploratory strategy model (Hirose and Creswell, 2023). A qualitative 
approach was carried out using in-depth interviews and documentation 
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techniques (Perry, 2023). An in-depth interview was carried out using 
purposive sampling. People who were considered to know the most about 
the problem being researched (Campbell et  al., 2020; Nyimbili and 
Nyimbili, 2024), namely from the Prabowo-Gibran National Campaign 
Team (TKN). This was carried out with an in-depth, structured, and 
systematic interview, considering that the Prabowo-Gibran National 
Campaign Team (TKN) knows directly and comprehensively how the 
politainment was carried out by Prabowo-Gibran.

A quantitative approach was carried out using a survey method. 
The sampling method used the Slovin method formula calculation, 
which is a method for determining the size or number of samples with 
a relatively large population (Ismail et al., 2022). Respondents were 
selected using multistage random sampling, which was further broken 
down to the lowest level (Creswell and Creswell, 2018). Data collection 
was carried out using face-to-face interviews with respondents using 
a questionnaire instrument. To enhance the reliability of quantitative 
findings, the questionnaire was validated and tested using statistical 
software and Cronbach’s alpha method (Vannette and Krosnick, 2018; 
Taherdoost, 2018; Nistor, 2024).

The population for this study comprised registered voters across 
38 provinces in Indonesia, as recorded by the General Elections 
Commission of Indonesia. Using the Slovin method formula, the 
required sample size was calculated to be 1,200 respondents, ensuring 
a margin of error of 2.9% at a 95% confidence level. To maintain the 
quality and reliability of the collected interview data, quality control 
measures were implemented, including random spot checks and recall 
telephone interviews for 25% of the total sample (Table 1).

In the sequential exploratory strategy model, the first stage was 
carried out with a qualitative approach, which was the main 
interpretation priority. The second stage was carried out using a 

quantitative approach as confirmatory. This research will explain how 
the Prabowo-Gibran politainment strategy was implemented and how 
Prabowo-Gibran political positioning is on downstream industry 
issues in the 2024 presidential election. Then, this research measures 
Prabowo-Gibran voter perceptions of the Prabowo-Gibran 
politainment strategy implemented and Prabowo-Gibran voter 
perceptions of Prabowo-Gibran political positioning on downstream 
industry issues in the 2024 presidential election. In this case, the 
politainment strategy and political positioning become variables (X) 
and will be linked to the voter perception variable (Y) (Berman, 2017; 
Hirose and Creswell, 2023) (Figure 1).

4 Results

4.1 Politainment in the 2024 Indonesian 
presidential election

Politainment is a political marketing strategy that combines politics 
and entertainment, and they are carried out simultaneously. 
Politainment is a model of political communication in political 
marketing by entertaining, with the aim of earning as much electoral 
support from voters as possible. In the 2024 Indonesian presidential 
election, the Prabowo-Gibran National Campaign Team (TKN) used 
various politainment strategies. As stated by Dedek Prayudi, B.A., M.Sc. 
[Spokesman for the Prabowo-Gibran National Campaign Team (TKN)]:

“The political entertainment strategy is a very effective strategy in 
getting the majority of voters for Prabowo-Gibran in the 2024 
Indonesian Presidential election” (In-depth Interview).

TABLE 1 Population and sample.

Region Population Sample Region Population Sample

Aceh 2.0% 1.6% West Kalimantan 2.0% 1.6%

North Sumatra 5.5% 4.9% Central Kalimantan 1.0% 0.8%

West Sumatra 2.0% 1.6% South Kalimantan 1.5% 1.6%

Riau 2.4% 2.4% East Kalimantan 1.4% 1.6%

Jambi 1.3% 0.8% North Kalimantan 0.3% 0.8%

South Sumatra 3.1% 3.3% North Sulawesi 1.0% 0.8%

Bengkulu 0.7% 0.8% Central Sulawesi 1.1% 0.8%

Lampung 3.3% 3.3% South Sulawesi 3.3% 3.3%

Bangka Belitung Islands 0.5% 0.8% Southeast Sulawesi 1.0% 0.8%

Riau Islands 0.8% 0.8% West Sulawesi 0.5% 0.8%

Jakarta 3.9% 4.1% Gorontalo 0.4% 0.8%

West Java 17.0% 17.6% Maluku 0.8% 0.7%

East Java 14.9% 14.6% North Maluku 0.8% 0.5%

Central Java 13.4% 13.0% Papua 0.4% 0.8%

Special Region of Yogyakarta 1.4% 0.8% West Papua 0.2% 0.8%

Banten 4.4% 4.1% Central Papua 0.5% 0.8%

Bali 1.6% 1.6% Papua Mountains 0.4% 0.8%

West Nusa Tenggara 2.0% 1.6% South Papua 0.2% 0.8%

East Nusa Tenggara 2.0% 1.6% Southwest Papua 0.2% 0.8%

Source: researchers, in partnership with in-depth politics, 2024.
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In the 2024 Indonesian presidential election, the Prabowo-
Gibran National Campaign Team (TKN) used various politainment 
strategies, including presenting the slogan (sluagh-ghairm) “Gemoy” 
with visualization using artificial intelligence (AI), utilization of 
social media TikTok, the presidential campaign song “Okay Gas” 
followed by “Dance Gemoy,” clothing with a light blue nuance, and 
the involvement of many artists and influencers who have a large 
number of followers on social media [Boeky, 2024; The Economist, 
2024; Maulana and Harjono, 2024; Syahda and Sumarlan, 2024; 
Irawan and Lexianingrum, 2024; Center for Strategic and 
International Studies (CSIS), 2024].

If we look at the other candidates in the 2024 presidential election 
in Indonesia, visualization using Artificial Intelligence (AI), utilization 
of social media TikTok, clothing style, and the involvement of artists 
and influencers are also carried out by other candidates (Maulana and 
Harjono, 2024; Syahda and Sumarlan, 2024; Fardiansyah and Euis, 
2024) (Table 2).

Presenting the slogan (sluagh-ghairm) “Gemoy” with visualization 
using Artificial Intelligence (AI) was carried out by the Prabowo-Gibran 

National Campaign Team (TKN) as one of the politainment strategies. 
“Gemoy” can be understood as an expression of “adorable” to Prabowo 
as one of the presidential candidates in the 2024 Indonesian presidential 
election. As stated by Anthony Leong (National Coordinator of the 
Prabowo-Gibran Digital Team/PRIDE Volunteers) (Figure 2):

“Prabowo’s “Gemoy” visualization with artificial intelligence (AI) is 
basically used to attract young voters because the young voters were 
the majority in the 2024 Indonesian presidential election. It is very 
catchy to reach them” (In-depth Interview).

In line with this, the results of a survey by the Indonesian Survey 
Institute (LSI) stated that (sluagh-ghairm) Prabowo’s “Gemoy” with 
visualization using artificial intelligence (AI) was favored by 
segmentation of young voters in the 2024 Indonesian presidential 
election (LSI, 2024). Furthermore, the Prabowo-Gibran National 
Campaign Team (TKN) also implemented a politainment strategy by 
optimizing the use of TikTok social media. This is quite effective in 
reaching all voter segments, especially young voters. For information, 

FIGURE 1

Mixed methods sequential exploratory strategy design. Source: processed by the author, 2024. Adopted from Berman (2017), Hirose and Creswell 
(2023).

TABLE 2 Social media followers of artists and influencers supporting Prabowo-Gibran.

Artist/Influencer Instagram followers* TikTok followers* YouTube subscribers*
Raffi Ahmad & Nagita Slavina 76 Million 15 Million 26 Million

Atta Halilintar 40 Million 22 Million 31 Million

Aurelie Hermansyah 36 Million 14 Million 4,3 Million

Ria Ricis 36 Million 45 Million 47 Million

Lesti Kejora 28 Million 4,5 Million 5 Million

Verrel Bramasta 27 Million 9 Million 4 Million

Gading Marten 24 Million 400 Thousand 1,4 Million

Rizky Billar 13 Million 8 Million 4,4 Million

Nikita Mirzani 13 Million 5 Million 5,8 Million

Celine Evangelista 6 Million 1,5 Million 1,7 Million

Andre Taulany 4 Million 1,5 Million 7 Million

Deddy Mahendra Desta 3 Million 30 Thousand 4 Million

Dara Arafah 3 Million 950 Thousand 163 Thousand

Kiky Saputri 3 Million 3 Million 830 Thousand

*Data up to February 2024.
Source: processed from social media accounts, 2024.
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TikTok users in Indonesia occupied the second largest position in the 
world in January 2024, with the number of TikTok users being 126.83 
million. The majority of users are people aged 18–24 years (We Are 
Social, 2024). Apart from that, this digital platform is considered 
effective in reproducing and distributing various Prabowo-Gibran 
political content, which is packaged in entertainment form, with the 
presidential campaign song “Oke Gas” followed by Prabowo “Dance 
Gemoy,” which is oriented toward virality, entertainment, and humor 
(Figure 3).

This is in line with research results, which state that TikTok is the 
most popular social media among voters, where this digital platform 
can be exploited in various ways, including in political communication 
(Cervi et  al., 2023). Meanwhile, many politicians worldwide are 
joining the digital platform TikTok as a tool to connect with younger 
voters (Cervi et al., 2023).

Then, regarding visual appearance, Prabowo-Gibran always wears 
light blue clothes. This light blue clothing is used on every occasion 
during Prabowo-Gibran political campaign activities. Light blue is 
considered a color that brings a sense of calm, coolness, and joy and 
increases concentration. As stated by Budisatrio Djiwandono, 
B.A. (Commander Bravo-Communications/TKN Prabowo-
Gibran), that:

“Prabowo-Gibran wears clothes in shades of light blue on every 
occasion, aiming to convey that politics must be cool, peaceful, and 
happy” (In-depth Interview).

In line with this, several research results also show that the choice 
of colors in political campaign activities in America, England, and the 
Philippines can influence the interests of voters, where choosing the 
right color will create an attractive, comfortable, and entertaining 
atmosphere for the voters (Pavlina, 2023; Alturas et al., 2024; Egea-
Medrano et al., 2021) (Figure 4).

In the 2024 Indonesian presidential election, Prabowo-Gibran 
was also known to involve many artists and influencers in all their 
political marketing activities. Where every political campaign activity 
from Prabowo-Gibran will have artists and influencers participating, 
Prabowo-Gibran political campaign activities will be disseminated 
and posted on social media by artists and influencers in the form of 
entertainment content, such as on Instagram, TikTok, and YouTube. 
Apart from entertaining content, artists and influencers conveyed 
Prabowo-Gibran’s vision, mission, and programs. As stated by Dr. 

Hafrizal Okta Ade Putra, S.E., M.M. (Secretary General of the 
Prabowo-Gibran Digital Team/PRIDE Volunteers), that:

“The involvement of artists and influencers in the Prabowo-Gibran 
National Winning Team is part of the political entertainment 
strategy to reach all voter segments” (In-depth Interview).

The artists and influencers involved are popular public figures and 
have a large number of followers on their social media, which will 
indirectly influence his followers on social media and will have 
implications for increasing Prabowo-Gibran voters in the 2024 
Indonesian presidential election (Figure 5).

4.2 Positioning in downstream industry

Political positioning is a political attitude conveyed to voters, with 
the aim of providing or instilling a message to voters about the product 
and political image being offered. Prabowo-Gibran’s political 
positioning in the 2024 presidential election reflects the continuity of 
the policies carried out by the previous president. This can be seen 
from the political products and images offered by Prabowo-Gibran in 
their political campaigns, especially in terms of downstream industry 
sustainability, which was the focus of the previous president. As stated 
by Budisatrio Djiwandono, B.A. (Commander Bravo-
Communications/TKN Prabowo-Gibran), that:

“Downstream industry is included in the main program in the 
Prabowo-Gibran political campaign. This program encourages 
increasing the added value of natural resources, opening up millions 
of jobs and a multiplier effect in the social and economic welfare.” 
(In-depth Interview).

In the political positioning offered by Prabowo-Gibran in their 
political campaign, there are eight missions (Asta Cita), 17 priority 
programs, and eight fast programs. One of Prabowo-Gibran’s 8 (Asta 
Cita) missions is to continue downstream industry to increase added 
value in the country. Downstream industry is a policy in processing 
products from raw materials into goods that have a higher value 
(Ashar et al., 2024). The downstream industry is one of Prabowo-
Gibran’s strategic policies to increase domestic added value and 
encourage national economic growth. Nickel is the main commodity 

FIGURE 2

Prabowo-Gibran visualization using artificial intelligence (AI). Source: instagram account @prabowo.gibran.2, 2024.
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that is processed using a downstream industry scheme, considering 
that Indonesia is one of the largest nickel-exporting countries in the 
world (Putra and Samputra, 2023) (Table 3).

There are 21 priority downstream industry commodities, including 
coal, nickel, tin, copper, bauxite, iron, steel, gold, silver, and others, with 
a total of US$545.3 billion. One concrete proof of the impact of the 
downstream industry is on the added value of Nickel products. In 2017, 
exports of nickel derivative products were recorded at US$3.3 billion. 
After the ban on Nickel exports in 2020, revenues from Nickel derivative 
exports in 2022 were recorded to increase by around 1000% to US$33.8 
billion (National Campaign Team (TKN) Internal Data, 2024) (Table 4).

Overall, the political positioning pattern strategy that Prabowo-
Gibran used was a reinforcement strategy. Where every political 
campaign is carried out, Prabowo-Gibran conveys the political 

positioning of sustainability/strengthening downstream industry 
policies, which have been the focus of the previous president. 
Prabowo-Gibran said that the policy to encourage downstream 
industry was appropriate and must be continued, and there was no 
reason for the program to be stopped.

4.3 Voter perceptions of Prabowo-Gibran 
in the 2024 presidential election

In this section, we  will measure how Prabowo-Gibran voters 
perceive Prabowo-Gibran’s politainment and how Prabowo-Gibran 
voters perceive Prabowo-Gibran’s political positioning on downstream 
industry issues in the 2024 Indonesian presidential election.

FIGURE 3

Dance “Gemoy” with presidential campaign song “Oke Gas” on TikTok content. Source: TikTok account @prabowogibran.2, 2024.

FIGURE 4

Prabowo-Gibran with light blue clothes. Source: website prabowogibran2.id, 2024.

FIGURE 5

Artists and influencers in the Prabowo-Gibran political campaign. Source: website prabowogibran2.id, 2024.
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The results show that 80.5% of voters like the policy strategy 
implemented by Prabowo-Gibran, while only 7.1% of voters dislike 
it, and 4.4% of voters do not answer (Figure 6A). Meanwhile, 79.4% 
of voters agree that the politainment strategy implemented by 
Prabowo-Gibran influenced their political preferences in the 2024 
presidential election, while 14.0% of voters disagree that the 
politainment strategy implemented by Prabowo-Gibran influenced 
political preferences, and 6.6% of voters do not answer (Figure 6B).

Meanwhile, 86.3% of voters agree that the politainment strategy 
implemented by Prabowo-Gibran had a big influence on Prabowo-
Gibran’s victory in the 2024 presidential election, while 9.2% of voters 
disagree, and 4.5% of voters do not answer (Figure 6C). Overall, these 
results reflect that the politainment strategy implemented by 
Prabowo-Gibran is quite effective in attracting sympathy/support and 
influencing the political preferences of the majority of Prabowo-
Gibran voters in the 2024 Indonesian presidential election.

These results can be used as consideration for candidates and 
political parties in the future in implementing politainment, 
considering that the policy strategy implemented by Prabowo-Gibran 
was effective in attracting sympathy/support and influencing the 
political preferences of the majority of Prabowo-Gibran voters in the 
2024 Presidential election.

Furthermore, Prabowo-Gibran voter perception of political 
positioning in downstream industry sustainability shows that 78.6% 
of voters agree that Prabowo-Gibran has been optimal in conveying 
political positioning in downstream industry sustainability policies, 
while 15.4% of voters disagree, and 6.0% of voters do not answer 
(Figure  7A). Meanwhile, 86.3% of voters said they agreed with 
Prabowo-Gibran’s political positioning in the sustainability of the 
downstream industry, while 3.3% of voters disagreed, and 10.4% of 
voters did not answer (Figure 7B). Meanwhile, 83.8% of voters said 
they agree/are optimistic regarding Prabowo-Gibran political 
positioning in the sustainability of the downstream industry, while 
4.4% of voters disagree, and 11.8% of voters do not answer 
(Figure 7C).

Overall, these results show that the majority of Prabowo-Gibran 
voters agree that Prabowo-Gibran has been optimal in conveying 
political positioning in downstream industry sustainability policies. 
Apart from that, the majority of Prabowo-Gibran voters agree/are 

optimistic about Prabowo-Gibran’s political positioning in 
downstream industry sustainability policies.

5 Discussion

In the 2024 Indonesian presidential election, the Prabowo-Gibran 
National Campaign Team (TKN) implemented a politainment strategy 
by presenting the slogan (sluagh-ghairm) “Gemoy” as an expression of 
“Adorable” to Prabowo, which is then visualized using Artificial 
Intelligence (AI). This is to entertain and attract the votes of young voters 
because of their large number in the 2024 Indonesian presidential 
election. In terms of appearance, Prabowo-Gibran always wears light blue 
clothes in every political campaign. This aims to convey that politics must 
be peaceful and enjoyable. Clothes in light blue influence voters’ interest 
by creating an attractive and entertaining atmosphere.

Prabowo-Gibran National Campaign Team (TKN) implemented a 
politainment strategy by optimizing the use of TikTok social media. 
TikTok’s digital platform has a very large number of users and is popular 
in Indonesia, where the majority of users are young voters aged 
18–24 years. This digital platform is effective in producing and 
distributing various Prabowo-Gibran political content, which is 
packaged with the background of the presidential campaign song “Okay 
Gas,” followed by the visualization of Prabowo’s “Dance Gemoy,” where 
the content created is oriented toward virality and entertainment, which 
is quite effective in reaching all voter segments, especially young voters.

Prabowo-Gibran engaged numerous artists and influencers in 
their political marketing activities, leveraging their extensive social 
media followings. Indirectly, content from artists and influencers can 
influence their followers on social media and have implications for 
increasing the Prabowo-Gibran electoral vote. The political 
positioning pattern strategy used by Prabowo-Gibran in the 
sustainability of downstream industry policies is using a reinforcement 
strategy. Prabowo-Gibran always conveys his commitment to 
sustainability and strengthening downstream industry policies in 
every political campaign. Overall, the majority of Prabowo-Gibran 
voters like/agree with the politainment strategy implemented and 
agree/are optimistic with Prabowo-Gibran’s political positioning in 
downstream industry sustainability policies.

TABLE 3 Prabowo-Gibran mission (Asta Cita) in the 2024 presidential election.

Mission (Asta Cita) Prabowo-Gibran Positioning strategy 
patterns

Strengthening the ideology of Pancasila, democracy, and human rights Reinforcement Strategy

Strengthening the country’s defense and security system and encouraging national independence through self-sufficiency in food, energy, 

water, the creative economy, the green economy, and the blue economy

Rationalization Strategy

Increase quality employment opportunities, encourage entrepreneurship, develop creative industries, and continue infrastructure development Rationalization Strategy

Strengthening the development of human resources, science, technology, education, health, sports achievements, and gender equality, as well 

as strengthening the role of women, youth, and people with disabilities

Reinforcement Strategy

Continuing downstream and industrialization to increase added value in the country* Reinforcement Strategy

Building from the village and from below for economic equality and poverty eradication Rationalization Strategy

Strengthen political, legal, and bureaucratic reforms, as well as strengthen the prevention and eradication of corruption and drugs Reinforcement Strategy

Strengthening harmonious alignment of life with the environment, nature, and culture, as well as increasing tolerance between religious 

communities to achieve a just and prosperous society

Reinforcement Strategy

*Positioning in Downstream Industry.
Source: processed from National Campaign Team (TKN) Internal Data (2024).
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FIGURE 6

Prabowo-Gibran voters’ perceptions of politainment carried out in the 2024 presidential election. Source: researchers, in partnership with in-depth 
politics, 2024. Voter perceptions of Prabowo-Gibran in the 2024 presidential election.

6 Conclusion

The campaign strategy implemented by the Prabowo-Gibran 
National Campaign Team (TKN) in the 2024 Indonesian 
presidential election proved highly effective in garnering support 
and increasing the vote share for Prabowo-Gibran. This 

effectiveness is evidenced by the majority of Prabowo-Gibran 
voters expressing a preference for the politainment strategy adopted 
by the campaign. Furthermore, they acknowledged that this 
strategy significantly influenced their political preferences and 
played a crucial role in securing Prabowo-Gibran’s victory in 
the election.

TABLE 4 Potential for downstream industry in Indonesia.

Region Potential Region Potential

Aceh Gas, pine resin West Kalimantan Tin, bauxite, iron, wood log, and coconut

North Sumatra Palm oil, and rubber Central Kalimantan Bauxite, coal, and palm oil

West Sumatra – South Kalimantan Iron Steel, coal, palm oil, and wood log

Riau Pine resin, coconut, and palm oil East Kalimantan Crude oil, gas, and wood log

Jambi Coconut and wood log North Kalimantan –

South Sumatra Gas, rubber, and coconut North Sulawesi Gold, silver, nickel, coconut, and TSM*

Bengkulu – Central Sulawesi Nickel, gas, TSM*

Lampung – South Sulawesi Gas, wood log, shrimp, crab, seaweed, and salt

Bangka Belitung Islands Tin and bauxite Southeast Sulawesi Nickel, iron steel, asphalt, shrimp, and crab

Riau Islands Seaweed West Sulawesi Shrimp

Jakarta – Gorontalo –

West Java Nickel, iron steel, bauxite, tin, copper, crude oil, pine 

resin, wood log, rubber, and salt

Maluku Copper, iron, gas, TSM*, Shrimp, crab, and 

seaweed

East Java Nickel, iron steel, tin, gold, crude oil, gas, coconut, wood 

log, TSM*, shrimp, salt

North Maluku Nickel, TSM*, shrimp, and crab

Central Java Nickel, iron steel, tin, copper, pine resin, wood log, 

seaweed

Papua –

Special Region of Yogyakarta – West Papua Cooper, gas, and seaweed

Banten Bauxite, tin, iron steel, gold, and crude oil Central Papua –

Bali Seaweed Papua Mountains –

West Nusa Tenggara Gold, silver, copper, and seaweed South Papua –

East Nusa Tenggara Seaweed and salt Southwest Papua Cooper, gas, and seaweed

*TSM: Tuna, Skipjack, Mackarel.
Source: processed from National Campaign Team (TKN) Internal Data (2024).
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In terms of political positioning, particularly regarding the 
sustainability of the downstream industry, Prabowo-Gibran employed 
a reinforcement strategy pattern. This approach highlighted their 
commitment to sustainability and the strengthening of the 
downstream industry. The majority of Prabowo-Gibran voters 
affirmed that the duo had effectively communicated their political 
positioning on downstream industry sustainability policies. 
Additionally, most voters expressed agreement with this positioning 
and optimism about Prabowo-Gibran’s approach to sustaining and 
enhancing downstream industry policies. The findings of this 
research offer valuable insights for candidates and political parties, 
emphasizing the importance of integrating politainment strategies 
and strategic political positioning to influence voters’ final decisions 
in general elections.
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