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News translation, which is often known as news transediting, which is
concerned with the translation of materials for print and/or online mass media,
has long stimulated interest within the field of translation studies. The present
paper explores the strategies of transediting the terms used for describing the
US dollar in the websites of four news channels, namely: Alarabiya, Aljazeera,
BBC and CNN between Arabic and English from the first of July 2022 to the
thirty-first of December 2022. The paper conducts triangulational analysis
to identify the type and frequency of the transediting strategies used in each
channel, present how certain examples of each strategy are adopted and
demonstrate the similarities and differences in the type and frequency of the
transediting strategies employed between the channels. The paper argues
that the choice of the transediting strategy is based on the type of audience,
context, the channel's policy and the type of information intended for delivery.
This paper offers a baseline for exploring the strategies of transediting the terms
used for describing the US dollar in both Arabic and English news websites
of the aforementioned channels, which may have implications for exploring
other transediting strategies used in other news websites of different channels
broadcast in different languages.

KEYWORDS

transediting, the US dollar, transediting strategies, news texts, news channels

1 Introduction

News translation, which is concerned with the translation of materials for print and/or
online mass media, has long stimulated interest within the field of translation studies. Different
scholars have variably addressed such concept. For instance, Holland (2006) reaches the
conclusion that different news audiences may receive considerably different impressions of the
tone and content of the same speech based on the particular media through which they access
the text. Bani (2006), on the other hand, studies standard practices and translation strategies
adopted in press translation. Also, Bielsa (2007) claims that the news editor should possess the
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skills needed for the elaboration of news translation and that the news
agencies organisation is conceived to facilitate the flows of information
between different communities in order to reach global public with
proper speed and efficiency. What is more, Kang (2007) explores the
news discourse translation concerning the way in which discourse
recontextualisation across languages, cultures and institutions may
lead to the information transfer as well as transformation. Moreover,
Bielsa and Bassnett (2009) discuss pivotal issues related to the
pressures placed on translation emanating from globalisation, with
profound analysis of new texts from major news agencies alongside
media organisations. In addition, Kadhim and Kader (2010) carry out
a comparative study of English BBC political news and their Arabic
counterparts, as well be discussed in section (4) below. Finally,
Schiffner (2012) reflects on different terms used by scholars within
the context of news translation, placing special emphasis on the term
“transediting” used in different papers addressing the same concept,
including the present paper. Within the analysis of the role of
translation for producing journalistic texts in general, and news
reporting in particular, the term “transediting’, which was coined by
Stetting (1989), has frequently been employed by a number of
scholars, such as Hursti (2001), van Doorslaer (2009, 2010), Cheesman
and Nohl (2011), Schiffner (2012), and Wang (2018). Transediting
indeed is used to take account of the fuzzy borderline between
translating and editing. Stetting’s (1989) claim for coining such term
lies chiefly in the notion that the translation assignment often involves
a certain degree of editing. Amongst the cases that merit transediting,
as outlined by Stetting (1989), is the production of journalistic texts
where the journalist, drawing on a material written in a particular
language, produces broadly the same content in a different language.

Even though a plethora of research, as mentioned above, has
addressed the concept of transediting, the present paper is distinctive
as it exclusively tackles the strategies of transediting the terms adopted
for the description of the US dollar in both Arabic and English news
websites. Its significance resides in the fact that it elicits all the terms
that describe the US dollar in the news websites of four channels; two
of which are Arabic: Alarabiya and Aljazeera, whilst the other two are
English: BBC and CNN from the first of July 2022 to the thirty-first of
December 2022, in an attempt to explore how they are transedited in
the aforementioned channels. The reasons behind the choice of such
channels stem from the fact that they are so popular in the world; they
are watched by millions all over the globe. They do also have websites
in both Arabic and English, the languages needed for conducting the
current research. Also, the time period spent for collecting the terms
used for the description of the US dollar and for exploring as well as
analysing the strategies adopted for transediting such terms in the
websites of the aforementioned channels has been six months to allow
for rigorous investigation and scrupulous examination of the terms
used in describing the US dollar and the strategies employed for
transediting such terms in the websites of the said Channels. Indeed,
the present paper aims to explore the strategies adopted in transediting
the terms describing the US dollar from Arabic into English and vice
versa and whether or not there are any differences between the
aforementioned channels in the type and frequency of use of such
transediting strategies. The paper seeks to answer the following
research questions: (1) What are the strategies of transediting the
terms used for describing the US dollar from Arabic into English in
both Alarabiya and Aljazeera news websites, and how often is each of
them adopted? (2) What are the strategies of transediting the terms
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used for describing the US dollar from English into Arabic in both
BBC and CNN news websites, and how often is each of them adopted?
(3) Are there differences in type and frequency of use of such
transediting strategies between Arabic channels and English channels,
and if so, what are they?

The paper at the outset presents media texts, which comprise news
texts, which encompass news headlines, underscoring their crucial
characteristics, particularly the attractiveness in language to draw the
attention of the intended audience. It then addresses media translation,
placing special emphasis on the term and concept of “transediting”
and how it is directly relevant to the news transformation, with
elucidation of certain characteristics and requirements that need to
be met by the transeditor to perform such task properly. Certain
research studies conducted in relation to news translation will next
be discussed, highlighting crucial linguistic operations, which can
serve as pivotal transediting strategies that are often adopted by
journalists and transeditors when dealing with news transformation.
The method followed in the present paper, data analysis, findings and
discussion as well as conclusion will then follow, respectively. The
present paper argues that the terms particular to the description of the
US dollar in the news websites in question tend to have the economic
nature and, ipso facto, require a particular set of transediting strategies.
The choice of a particular transediting strategy is primarily based on
the type of the target audience and the context in which the terms
used for describing the US dollar are placed. The paper also claims
that a particular Arabic term can be transedited into English
differently depending on the type of audience and the context in
which it is stated and the same applies to the English term. Certain
terms, whether Arabic or English, describing the US dollar, are also
personified to further attract the readers attention and create
appealing literary images. The differences between the aforementioned
channels in the way of transediting the terms in question have also
political and economic dimensions and support the transediting
policy of each channel.

2 Media texts

Media is said to represent the channels and tools through which
information and news are delivered. It has an influential role in the
modern world; it influences and is influenced by public opinion either
positively or negatively. Media texts have various structures and
different purposes (Al-Ogaili, 2021). They are characterised by inflated
rhetoric, highly emotional lexicon and catch phrases (Fabiszak, 2007;
Altarabin, 2021). This runs in line with Al-Ogaili (2021), who points
out that since media constructs its reality by giving an ideologised
picture of the world and creating informational constructions which
may not only be defined by documentation and reality, there are
extralinguistic factors in media texts that turn information into a
commercial commodity. Media texts attract the reader’s attention by
selecting terms and phrases with strong connotations and emotional
implications that go beyond denotative meaning, serving different
purposes. Consequently, any translated media text follows the same
principles of turning a classic, informative text into a marketed
product to live up to the expectations of the target audience (Kolodii
etal., 2022).

News texts are considered an important part of media texts. They
are known to reveal a publicist nature and, ipso facto, need to serve a
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communicative purpose (Alwazna, 2018). They make use of a vivid
and colorful language, which is characterised by specific syntactical,
lexical and compositional features to make a particular piece of
information interesting, shocking or surprising to the intended
audience. Having considered that the news texts are governed by their
intended readership, the language thereof hinges upon manipulation,
reconstruction and multiple conceptions, violating a great deal of
linguistic standard rules (Al-Ogaili, 2021). Fowler (1991) asserts that
reporting news or events through media follows a set of criteria that
do not only report what has happened, but also present information
that is deemed newsworthy and meaningful.

A substantial part of news texts lies chiefly in news headlines,
which are characterised by informativeness, attractiveness, novelty,
precision and relevance (Biber and Conrad, 2009; Petroniene and
Zvirblyte, 2012; Alwazna and Sidiya, 2018). News headlines
unequivocally play a significant part in drawing the readers’ attention
and encouraging them to read the whole article (Alwazna and Sidiya,
2018). They are supposed to offer answers to the six primary questions
that start with “who, what, where, when, how and why” (Saxena,
2004). News headlines are often written by professional editors who
are capable of producing engaging leads (Petroniene and Zvirblyte,
2012). The terms that describe the US dollar, the main theme of the
current research, have been found in both news headlines as well as
within the news texts, with the use of the attractive language to draw
the reader’s attention, as will be seen in section (7) below.

3 Media translation (transediting)

Media translation refers to the process of translating different
forms of media, such as written content, video, audio or multimedia
from a single linguistic system to another. It started attracting the
attention of the researchers in the field of translation studies only
around the beginning of the 21st century when the translation
practices in this field had established correspondence between the
source language and the target language, complying with the concept
of “translation proper” (Zanettin, 2021). Stylistic devices and
extralinguistic features are often relied on in media texts for the sake
of drawing the attention of the audience, which complicates the role
of the translator in producing equivalent media texts (Al-Ogaili,
2021). Media and news translation requires producing an informative
yet intermediate text.

A news report is first internationalised through major news
agencies, such as AFP, Reuters and AP, then localised through local
news outlets with appropriate degrees of adaptation and altering the
original text to transfer a global product into a local one (Tovmasyan
and Ghazaryan, 2022). Bielsa and Bassnett (2009) point out that
information which is transferred from one culture into another
through news agencies is not only interlingually translated, but it is
also edited, reshaped, synthesised and transformed to live up to the
expectations of the intended audience. Hence comes the term
“transediting”, which was suggested by Stetting (1989) to comprise
both translation and editing, as indicated earlier. Wang (2018) asserts
that transediting is a process of transforming written news from one
language into another in such a way that runs in line with the
expectations of the target audience.

Three different areas of transediting are suggested by Stetting
(1989); the first of which lies in adapting the ST expression to a TT
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standard expression “cleaning-up transediting’, whilst the second
resides in adapting the ST to the planned function of the TT within its
new social setting “situational transediting”. The third area is typified
by adapting the ST to be in line with the requirements and conventions
of the culture of the intended audience “cultural transediting”. Based
on the foregoing, Stetting (1989) necessitates making changes on the
content of the ST to serve the purpose of the TT and fit the cultural
setting of the target reader, as in the case of the transedited media
texts. Such idea of transediting, which has gained popularity,
particularly within the context of media translation, is indeed akin to
functionalist approaches. Functionalist theories view the translation
process as being governed by the purpose the TT needs to serve in
favour of the target reader’s needs (Schiffner, 2012). The aim of both
Skopos theory proposed by Vermeer (1978) and the theory of
translational action suggested by Holz-Manttiri (1984) is obviously in
compliance with that of transediting.

According to Stetting (1989), the transeditor is likely to be more
courageous and energetic than the typical translator. Efficient work
helps bring back clients for more business opportunities once they
recognise that their intentions have been prioritised. Moreover, the
transeditor feels that his/her work is more valuable and rewarding
once it is more autonomous and is on a par with the original work.
Furthermore, the transeditor should possess the transediting skills and
news-writing skills, including in-time reporting, objective reporting
as well as the inverted pyramid form (Wang, 2018).

4 Studies on media translation and
transediting strategies

Kadhim and Kader (2010) conduct a comparative study of English
BBC political news and their Arabic counterparts. Their study seeks to
explore whether or not syntactic and stylistic differences between English
and Arabic impact the translation quality. Their conducted analysis is
intrinsically founded on structural linguistics, exploiting both X’ theory
as well as componential analysis. One of the conclusions arrived at by this
study resides in pinpointing the differences, which are: under-translation,
over-translation, replacement translation and ambiguous translation.
Such differences reached by Kadhim and Kader (2010) may serve as
transediting strategies used in transediting news reporting from Arabic
into English and vice versa, particularly in transediting the terms used
for describing the US dollar from Arabic into English and vice versa.
Similar terms, yet more pertinent to the translation strategies context, to
the ones mentioned above may read as: translation by omission,
translation by addition, substitution and implicitation.

In a different study, Hursti (2001) places special emphasis on the
textual transformation in the transmission of international news from
Reuters to the Finnish News Agency. He presents a set of different
linguistic operations in news transformation, including reorganisation,
deletion, addition and substitution. Having reflected on such operations,
Hursti (2001) casts some light on organisational, situational and cultural
factors. Such factors encompass the demands of news journalism, which
should be characterised by the readability of the text. This may well lead
to the concept of transediting of which he himselfis in favour. He views
transediting as a composite term employed to point to a particular work
related to the field of “practical texts”, including news transformation in
which both translating and editing are intertwined and equally
important. Again, the linguistic operations illustrated by Hursti (2001)
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may also serve as transediting strategies and can possibly be used for
transediting the terms employed for describing the US dollar from
Arabic into English and vice versa. It is noteworthy that the transediting
strategies illustrated in this study are the ones used in the present paper
for their comprehensiveness and relevance to the current research.

In a third study, Valdeon (2005) conducts a comparative analysis
of news articles from CNN and those from CNN en Espariol.
He specifies differences in three areas, namely: textual structures,
syntactical and grammatical structures and lexical choices. One of the
main findings he has reached is that the English texts have faithfully
been rendered into Spanish, taking no account of the audience
sensitivity, i.e., no level of editing is recongnised to make the texts live
up to the expectations of the Spanish reader. His reflection about the
potential reasons behind the strategies adopted is deemed hypotheses
on the grounds that his analysis is primarily text-based. Valdeon
(2005), in his comparative analysis, considers the English texts the
source texts, as the channel on which the analysis is carried out is
originally an English-speaking channel. The same procedures have
been followed in the present paper; the transediting process is
considered to have been carried out from Arabic into English in the
Arabic channels, whilst the process is reversed in the English channels.

In a different study conducted by the same author, Valdedn (2008)
investigates the BBC World English reports and the BBC Mundo’s news
web texts critically, giving credence to his previous study’s findings.
Going beyond the text-based analysis, he sheds light on ideological
implications for news translation with respect to both the choice of
news items and the strategies adopted, particularly addition, omission
and permutation. He claims that a certain perspective is tailored
towards the target audience, thus supporting the process of transediting
and the dual function that needs to be fulfilled by the journalist.

Another study conducted by Bani (2006) examines press
translations into Italian, which were published in the weekly magazine
Internazionale. The texts have been translated by a translator who is
not affiliated to the editorial office. Upon receiving the translations,
they undergo different types of editing; they are checked against the
ST, they are checked against their naturalness in Italian, they are
evaluated on the basis of where and how they will be placed in the
newspaper and lastly the decision of the director will be passed
concerning the whole process. Such complexity of editing processes
has also been underscored by Kang (2007), who asserts that news
translation goes through different processes of translating and editing
in the Korean editorial office. Bani (2006) distinguishes between
textual manipulation, such as inserting explanations, cutting as well as
reorganising the text and the strategies adopted, such as summarising,
cutting, generalisation, substitution and inclusion of explanations.
He also adds other strategies, such as additions of subheadings,
pictures, information about the article’s author as well as glossaries.
Again, such strategies represent transediting strategies that can
be used for the purpose of exploring how the terms used for describing
the US dollar are transedited in the news channels under study.

5 Method

The present paper, which is deemed empirically-based research,
makes use of a triangulational research study; it combines quantitative,
qualitative and comparative analyses. The data specific to the current
research is typified by all the terms used in the Arabic and English news
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websites of four prominent news channels, namely: Alarabiya, Aljazeera,
BBC and CNN for describing the US dollar from the first of July 2022 to
the thirty-first of December 2022. Such data has been gathered and
collected during the aforementioned period through meticulous
investigation and scrupulous examination of all the documents published
in the Arabic and English websites of the said channels in an attempt to
explore the terms used for describing the US dollar, their counterparts
and the strategies adopted for transediting them. The Arabic and English
terms particular to all the four aforementioned channels are found in
Appendices 1-4, respectively. Each appendix is composed of three tables.
In the first two channels, the first table contains the Arabic terms used
for describing the US dollar along with the statements in which they have
been stated and their sources, whilst the second table comprises the
English terms used for describing the US dollar along with the statements
in which they have been stated and their sources. The terms that have not
been transedited in the first table and those that do not stand as
transedited terms in the second table are all highlighted. This applies to
the first and second tables in all appendices. The last table encompasses
the Arabic terms that have been transedited into English along with the
transedited English terms. In the last two channels, the same procedures
are followed, though the process is reversed. In other words, the
arrangement of the three tables is the same, though the source terms are
the English terms, while the transedited ones are the Arabic terms. This
procedure is based on Valdedn (2005) in which the process of
transediting the terms in question is considered to have been carried out
from Arabic into English in the Arabic channels, taking into account
their two Arabic and English news websites. On the contrary, the process
of transediting the terms under study is considered to have been
conducted from English into Arabic in the English channels, taking into
consideration their two English and Arabic news websites. It is
noteworthy that the term intended in the present paper, whether Arabic
or English, could be a single word or a complete expression as long as it
describes the US dollar, as shown in the appendices. A source term,
whether Arabic or English, can be transedited by one or more transedited
terms and vice versa, as shown in the appendices.

The process of exploring the type of the transediting strategy is
grounded in Hursti’s (2001) findings. This is owing to the fact that he has
worked on news transformation at a text level, placing special emphasis
on the concept and procedures of transediting. He has classified the
linguistic operations that can serve as transediting strategies into
reorganisation, deletion, addition and substitution. After the process of
exploring the types of the transediting strategies is carried out in all the
four channels, a quantitative analysis of all the transediting strategies is
performed for each channel, comprising the type of strategy used, its
frequency, percentage and a single example of each strategy for each
channel. A comparative analysis will next follow, presenting the
similarities and differences in the type, frequency and percentage of each
transediting strategy between all the four said channels. The examples
peculiar to all the types of the transediting strategies adopted in all the
four channels will be qualitatively analysed, showing how they are used.

6 Data analysis
6.1 Findings and discussion

As presented in Table 1, it is clear that Alarabiya transedits 38
instances of the Arabic terms that describe the US dollar into English,
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as can be shown in Appendix 1, from the first of July 2022 to the
thirty-first of December 2022, using substitution as a transediting
strategy 24 times with a percentage of 63.2%, deletion 10 times with a
percentage of 26.3%, addition 3 times with a percentage of 7.9% and
reorganisation a single time with a percentage of 2.6%. Table 2, on the
other hand, demonstrates transediting 37 instances of the Arabic
terms that describe the US dollar into English in Aljazeera during the
aforementioned period, as can be shown in Appendix 2, adopting
substitution as a transediting strategy 19 times with a percentage of
51.4%, deletion 12 times with a percentage of 32.4%, addition 6 times
with a percentage of 16.2% with no use of reorganisation as a
transediting strategy in this channel.

As shown in Table 3, BBC records 27 transediting instances of the
English terms that describe the US dollar into Arabic, as can be found
in Appendix 3, during the said period, utilising substitution as a
transediting strategy 14 times with a percentage of 51.9%, deletion 12
times with a percentage of 44.4%, reorganisation a single time with a
percentage of 3.7% with no resort to addition as a transediting strategy
in this channel. Table 4, however, presents the transediting process of
116 instances of the English terms that describe the US dollar into
Arabic in CNN, as can be shown in Appendix 4, during the
aforementioned period, exploiting substitution as a transediting
strategy 76 times with a percentage of 65.5%, deletion 25 times with a
percentage of 21.6%, addition 15 times with a percentage of 12.9%
with no recourse to reorganisation as a transediting strategy in
this channel.

Table 5 shows the use of each transediting strategy by all the four
channels; it demonstrates that Aljazeera employs the highest number
of addition as a transediting strategy with a percentage of 16.2%,
followed by CNN with a percentage of 12.9% then Alarabiya with a
percentage of 7.9% with no use of addition as a transediting strategy
in BBC during the period stated above. On the other hand, CNN
records the highest number of use of substitution as a transediting
strategy with a percentage of 65.5%, followed by Alarabiya with a
percentage of 63.2%, next comes BBC with a percentage of 51.9% and
finally Aljazeera with a percentage of 51.4%. BBC, however, adopts the
highest number of deletion as a transediting strategy with a percentage
of 44.4%, followed by Aljazeera with a percentage of 32.4%, then
comes Alarabiya with a percentage of 26.3% and lastly CNN with a
percentage of 21.6%. Only two channels exploit reorganisation as a
transediting strategy, namely: BBC with a percentage of 3.7% and
Alarabiya with a percentage of 2.6%. However, Aljazeera and CNN do
not record any use of reorganisation as a transediting strategy during
the period stated above.

10.3389/fcomm.2024.1395274

Transediting the Arabic terms that describe the US dollar into
English in Arabic channels that have both Arabic and English news
websites, such as Alarabiya and Aljazeera and transediting the English
terms that describe the US dollar into Arabic in English channels that
possess both English and Arabic news websites, such as BBC and CNN
are deemed a type of economic translation. Meloyan (2015) claims
that amongst the texts that are considered economic texts are news
reports. He goes on to argue that translating economic and financial
texts is classified under business translation. He continues to claim
that there is a growing need for economic translation on account of
ongoing international business development. He further adds that
economic translation plays a substantial role in international
business communication.

As indicated earlier, addition, as a transediting strategy, has been
used by all channels with the exception of BBC. For instance, Alarabiya

«

transedits the term: “xs” literally: (stinginess) as “shortage and a
downgrade”, while Aljazeera transedits the term: "s;a1" literally: (the
strong) as “relentlessly strong” On the other hand, CNN transedits the
term: “rally” as "glus¥l Jols," literally: (continues to rise). Even though
it seems evident that addition, as a transediting strategy, has been
adopted in all the instances shown above, the added element(s) may
differ from one instance to another. In Alarabiya, for instance, the
source text, which is composed of a single noun, is transedited with
the use of two nouns separated by a connective. This use of addition
takes the form of binomial expressions. Gustafsson (1975) views
binomial expressions as a succession of two words related to the same
word class, which are semantically linked and syntactically
coordinated. Such binomial expressions are regarded by Danet (1985)
as syntactic parallelism. Triebel (2009) calls them “doubling’, stating
that such strategy lies chiefly in the use of multiple terms to designate
a particular concept, when a single term is sufficiently appropriate to
describe such concept. Tiersma (1999) calls them “doublets or triplets”.

Conversely, both Aljazeera and CNN transedit a single noun using
two different lexical items; the former transedits it into an adverb and
adjective, whilst the latter transedits it into a verb and noun.
Translation by addition points to the translation in which certain
lexical elements are added to the receptor text, which do not exist in
the original text (Dickins et al, 2002; Alwazna, 2022). Such
translational situation is also referred to as overtranslation or
translation gain (Alwazna, 2014b). Since in media in general, and in
news reporting in particular, transedited texts are usually geared to the
needs of the target audience, such additions are placed to serve this
purpose. It is claimed that translators who translate for special
readership with a particular social background are likely to mold their

TABLE 1 The types of the transediting strategies, their frequency, percentages and a single example for each of them with regard to Alarabiya.

Type of transediting Frequency Percentage Example
strategy Source term Transedited term
1 Addition 3 7.9% &) Shortage and a downgrade
2 Substitution 24 63.2% plass! Took a leg down
3 Deletion 10 26.3% legdae Jay Injected
4 Reorganisation 1 2.6% Giagn JSTG The soaring dollar threatens
to erode
Total 38 100%
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TABLE 2 The types of the transediting strategies, their frequency, percentages and a single example for each of them with regard to Aljazeera.

Type of transediting Frequency Percentage Example
strategy Source term Transedited term
1 Addition 6 16.2% sl Relentlessly strong
2 Substitution 19 51.4% 35 Stronger
3 Deletion 12 32.4% eyl § yatal Goes up
4 Reorganisation 0 0% - -
Total 37 100%

TABLE 3 The types of the transediting strategies, their frequency, percentages and a single example for each of them with regard to BBC.

Type of transediting Frequency Percentage Example
strategy Source term Transedited term
1 Addition 0 0% - -
2 Substitution 14 51.9% Strength EII
3 Deletion 12 44.4% Continues to rise &)
4 Reorganisation 1 3.7% At an all-time high Situdly gsdll
Total 27 100%

translations and any additions attached thereto towards the intended
audience (Sarcevi¢, 1985; Alwazna, 2014b).

Substitution, as a transediting strategy, on the other hand, has
been employed by all channels and is the most commonly adopted
transediting strategy by all channels. This is probably due to the
congruency between transediting, as involving both editing and
translating, and substitution, as involving some leeway in picking up
the lexical elements that live up to the expectations of the intended
audience. This is lent credence by Tovmasyan and Ghazaryan (2022),
who point out that since media translation plays a major role in giving
information and shaping the audience opinions, translators are
expected to be knowledgeable of the social, political and cultural
traditions to produce materials that live up to the expectations of the
target audience. They go on to argue that it is suggested that media and
news translators implement certain strategies, such as analogy and
substitution for comprehensive and worth-reading texts. For instance,
Alarabiya transedits the term: “ slz1” literally: (lowness) as “took a leg
down”, whilst Aljazeera transedits the term: ";=" literally: (be
reinforced) as “stronger”. BBC transedits the term: “strength” as "du."
literally: (dominant), whereas CNN transedits the term: “king” as
"ssa" literally: (the strong). In Alarabiya’s instance, it is obvious that
the transeditor has substituted a noun with a complete clause used in
the English financial sphere, particularly within the currency context,
thus domesticating the whole concept to fit the cultural setting of the
target reader, though he/she could have used the literal equivalence to
convey the intended meaning. This runs in line with Carbonell’s
(2004) “familiarising”, which is the same as Venutis (1995)
“domestication”, which lies in the replacement of the source text
cultural elements with elements comprehended by the target reader
(Alwazna, 2014a).

Both Aljazeera and BBC transedit a term; a verb in the former and
anoun in the latter into a single term; an adjective in both channels,
albeit in the comparative form in the former. It is claimed that

Frontiers in Communication

substitutes are deemed imprecise. Substitution offers a description of
the form and/or function of the source text concept, though it can
never be deemed a cultural equivalent (Sar¢evi¢, 1985; Alwazna,
2014b). Such imprecision in the equivalence provided by substitution
makes this strategy largely relevant to the process of transediting. This
becomes even more obvious in CNN’s instance where the source text
employs a literary personified term to describe the US dollar, which is
transedited into an economic term. Hence, a literary term used for the
description of the US dollar is clearly transedited with the use of an
economic term to serve the same purpose, achieve the intended
communicative function and fit the cultural setting of the target
audience. Sun (2022) holds the view that it is important to develop
particular translation techniques and forms to guarantee appropriate
responses from the target audience as that of the original audience.
For instance, making cross-cultural adjustments that are guided by the
contextual features of the source text will lead to the desired cross-
cultural or intercultural communication.

Deletion, as a transediting strategy, has been resorted to by all
channels. For instance, Alarabiya transedits the term: "egsus Jb"
literally: (continues to be paid) as ‘injected, whilst Aljazeera transedits
the term: "glsyV ¢ ez, literally: (continued to rise) as “goes up”. BBC,
on the other hand, transedits the term: “continues to rise” as "ga,",
literally: (went up), whereas CNN transedits the term: ‘the ultimate
safe haven’ as "9 sw", literally (safe haven). Obviously, the element
of continuity has been omitted in the instances of Alarabiya, Aljazeera
and BBC. Likewise, the element of ultimate has been dispensed with
in CNN’s instance. Deletion or translation by omission refers to the
removal of certain textual elements from the target text, which do exist
in the original text (Dickins et al., 2002; Alwazna, 2022). Alwazna
(2019) argues over the merit of the importance of deletion as a
translation strategy, claiming that such strategy is adopted when the
original text term designates a concept which is not present in the
target language, and restructuring it in that language would cause

frontiersin.org


https://doi.org/10.3389/fcomm.2024.1395274
https://www.frontiersin.org/journals/Communication
https://www.frontiersin.org

Alwazna and Al Hamed

10.3389/fcomm.2024.1395274

TABLE 4 The types of the transediting strategies, their frequency, percentages and a single example for each of them with regard to CNN.

Type of transediting Frequency Percentage Example

strategy Source term Transedited term
1 Addition 15 12.9% Rally eyl Jolsy
2 Substitution 76 65.5% King sl
3 Deletion 25 21.6% The ultimate safe RS

haven

4 Reorganisation 0 0% - -
Total 116 100%

TABLE 5 The types of the transediting strategies, their frequency and percentages in all the aforementioned channels: Alarabiya, Aljazeera, BBC and

CNN.

Type of VAETE] Y] Aljazeera

transediting

strategy
1 Addition 3 7.9% 6 16.2% 0 0% 15 12.9%
2 Substitution 24 63.2% 19 51.4% 14 51.9% 76 65.5%
3 Deletion 10 26.3% 12 32.4% 12 44.4% 25 21.6%
4 Reorganisation 1 2.6% 0 0% 1 3.7% 0 0%

misleading as it is considered a culture-specific term. Nonetheless, the
misuse of such a strategy does not only bring about translation loss in
economy (Dickins et al., 2002), but it also results in translation loss in
meaning (Alwazna, 2022).

However, deletion, as a transediting strategy, is commonly
used in media texts in general, and in news reports in particular
for specific reasons. Amongst such reasons are the context of the
target text, the policy of the channel and what suits the intended
audience. This means that transeditors may make considerable
changes on transedited news reports, such as deleting certain
detail, exaggerating or downplaying events to suit the policy of the
channel and conform to the expectations of the target audience.
This is supported by Tovmasyan and Ghazaryan (2022), who
contend that the role of the media translator is extended to involve
interpreting ideas and messages of the original text through
reproducing its stylistic, linguistic and expressive means to match
the target audience requirements. Within the same line of thought,
Hatim and Mason (1997) assert that translation is a means of
communication that transfers information across cultural and
linguistic boundaries, carrying diverse purposes for different
types of audience.

Reorganisation is the last transediting strategy suggested by
Hursti (2001) and is only employed by Alarabiya and BBC. The

former transedits the term: "iw.s Js&", literally: (erosion of dominance)
as ‘the soaring dollar threatens to erode;, whilst the latter transedits
the term: ‘at an all-time high’ as "z gsa1", literally: (the strong and
stable). Evidence suggests that reorganisation is adopted in both
instances. In Alarabiya’s instance, the first element of the source text:
“erosion” has been transedited through backgrounding such element
in the transedited text as: “to erode”, with the added element
“threatens” whose presence is normal in news report transediting. On
the contrary, the second element of the source text: “dominance” has

been foregrounded during the transediting process as: “the soaring
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dollar” Likewise, in BBC’s instance, the first element of the source
text: “at an all-time” has been backgrounded during the transediting
process as: “stable”, whereas the second element of the source text:
“high” has been transedited through foregrounding it as: “the strong”.
It is argued that a particular structure of a sentence may be given
preference over other structures on account of different factors
(Hatim, 1997). Such factors lie chiefly in changing emphasis, registers,
genres, styles, situations and language norms (Alwazna, 2013).
Changing emphasis may be frequently resorted to in media
translation to attract the audience attention, which is deemed
substantial to news report transediting (Al-Ogaili, 2021). In
Alarabiya’s instance, it appears that both language norms and
changing emphasis have arguably been responsible for the use of
reorganisation as a transediting strategy. However, in BBC’s instance,
another factor has come to light. In Arabic, it is usually said:
" andlgsa)', literally: (the strong and stable) rather than "gsals i,
literally: (the stable and strong). In other words, reorganisation may
also be exercised for the sake of achieving collocation in the
transedited text. This is to create coherence and cohesion within the
text. It is claimed that collocation plays a pivotal role in the text
coherence and cohesion (Hatim and Mason, 1997; Alwazna, 2018).

Having considered the strategies of transediting the terms used
for describing the US dollar adopted by the aforementioned channels
during the period mentioned above, it can safely be stated that the
choice of any transediting strategy is contingent upon particular
factors; amongst the most important of which are the type of the target
audience, the context in which the terms in question are placed, the
channel’s political stance including what should be delivered of the
intended news and what should not. Based on the foregoing,
transeditors need to be trained on how to employ persuasive and
attractive language not only to impart intended information, but also
to draw the attention of the target readers and convince them of the
channel’s political stance.
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7 Conclusion

This paper has shown the type and frequency of use of the
strategies of transediting the terms used for describing the US
dollar in the Arabic and English news websites of Alarabiya,
Aljazeera, BBC and CNN and the differences between these
channels in the use of such strategies and their frequency from the
first of July 2022 until the thirty-first of December 2022. Substitution
has been the most frequently adopted transediting strategy by all
the channels. While deletion has been variably employed by all the
channels, addition has not been used by BBC and reorganisation
has only been exploited by Alarabiya and BBC. Such variability in
the use of these transediting strategies may probably be due to the
policy of each channel and its political stance. A diverse set of
different Arabic and English terms are employed for describing the
US dollar in the four channels in question, which are of an economic
nature to impart the intended information and draw the attention
of the target audience concurrently. Such terms are found in both
the news headlines as well as within the news texts and can at times
be of a literary personified characteristic to create an aesthetic
element for the sake of further attracting the attention of the
target audience.

The choice of a specific strategy for transediting a particular
term used for describing the US dollar is chiefly contingent upon
the type of the intended audience, the context in which it is placed
and the channel’s political stance. A particular Arabic term used
for describing the US dollar may be transedited differently
depending on both the type of the target reader and the context
in which it is mentioned, and the same applies to the English term
used for the same purpose.

This paper is limited to addressing the strategies of transediting the
terms employed for the description of the US dollar in the Arabic and
English news websites of Alarabiya, Aljazeera, BBC and CNN in the
second half of 2022, carrying out a triangulational research study based
on quantitative, comparative and qualitative analyses. Further research is
required to conduct the same study covering a different time period.
Other research is needed to investigate the transediting strategies used for
the same terms, but employed in different channels. Endeavours need also
to be made to examine the strategies of transediting the terms of a
different language pair other than Arabic and English, which are used for
describing the US dollar during the same period as that of the current
research and compare its results to those of the current research for the
sake of uncovering the similarities and differences between the two
studies and investigating the reasons behind the differences on the basis
of both linguistic and political factors.
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